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Intemet Usage (Engagement) Growth Solid
+11% Y/Y = Mobile @ 3 Hours / Day per User vs, <1 Five Years Ago, USA
Number of daily active Facebook users worldwide

(in millions) Time Spent per Adult User per Day with Digital Media, USA,

2008 - 2015YTD
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EUROPE

% of people having mobile
phone with access to
internet

SOURCE: Eurobarometer 81.1 (2014)




Our contact with the world is made through's
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FERCENTAGE WHO STROMNGLY OR SOMEWHAT ASKREE
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of respondents enjoy the freedom of
being connected anywhere, anytime.

(Nielsen Global Digital Landscape Survey) i
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SOCIAL MEDIA ARE REPLACINQF[’Y-;S@AL GATHERINGS AROUND THE WATER COOLER

More and more frequently, real-time conversations on social media are replacing physical gatherings around the water cooler to talk about a previous night’s episode
of our favorite TV show. Not only does watching in real-time avoid spoilers, but live TV has become a social event that goes way beyond the confines of our living
rooms. More than half of global respondents (53%) say they like to keep up with shows so they can join the conversation on social media, and nearly half (49%) say
they watch live video programming more if it has a social media tie in. 47% of global respondents say they engage with social media while watching video
programming.




global respondents think face-to-face
interactions are being replaced with

electronic ones. (Nielsen Global Digital
Landscape Survey)
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of people said they feel overwhelmed by
the wealth of choice on the web, making it

hard for them to make purchase decisions.
(Carat Consumer Connection System)

turned off surfing the net, because there
is too much information, choose only 2-3
- trusted sites. (Carat Consumer Connection System)

of people feel there is so much information
online that it is hard for them to find what
=== theyare looking for when shopping online.

(Carat Consumer Connection System)
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Cutting edge musical
festival Unsound in
Krakow asked visitors
to abanaon all
personal technologies
during the concerts,
in order to establish
direct ciose
.interference”
between artists and
the public




ANTI-TECH (DIGITAL DETOX)

,While there are many early adopters out there scrambling around to get their hands on the latest

smartwatch or iPhone, there are a group of much cooler kids working out ways to kill tech altogether.”
(Hotwire - trends for 2015)

MOLESKINIZATION

APP THAT STOPS COLLEGE

STUDENTS FROM USING

THEIR PHONES

Using "geo-fencing," the app ANTI-SMARTPHONE
can sense when a student is on

] »Technology for people who hate
campus and automatically lock technology” from the Swiss hi-end

designer company Punkt for 300€

the phone down = earn points
with the app on/phone locked.
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“The more that you read, the more things you will know.
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MOST-USED MEDIA CHANNELS

" of Ware 100 cases using each channel, 2015 vs 2016
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Tech-addiction

'*.

\ N 3 ! 1
o of cell pho owners check thelr L b i W ‘13’7;-% " o
phong for messagés,alerts, or calls \ s i ] N EW YAWN I N G
o — even wheh they don’t notice LS N th Il oh Yo
their phone ngmg or vibrating it (contagious nature of the cell phone checking)

i
\ ' L= Sotirce: Pew Research'Center, USA,
Y 2014%




Figure 6.30 Weekly access to social networks

Respondents (%)
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Source: Ofcom consumer research September — October 2015, October 2014 and September 2013.
Base (2015): All respondents, UK=1006, FRA=1003, GER=1007, ITA=1003, USA=1009, JPN=1006,

AUS=1000, ESP=1002, SWE=1004
2013-14 Q.8 Which, if any, of the following activities do you use your internet connection for at least

once a week?
2015 Q.8 How often do you use an internet connection on any of your devices for each of the
following activities? 5.Accessing social networking sites (e.g. Facebook, Twitter) <At least once a

week>
http://stakeholders.ofcom.org.uk/binaries/research/cmr/cmrl5/icmrl5/icmr 2015.pdf




The NoPhone :
i s s Frequently Asked Questions
Baw [ ¢l =3 (=]
Does it have a camera?

.41 0 Mo,
ELHE Is it Bluetooth compatible?
71 MNo.

i e ” Does it make calls?

Mo.
e — ,
— _— Is it toilet bow! resistant?
. a " b QR Yes.

noPhone -

Infroducing the most
amazing NoPhone yet.

oPhone

M@ upgrada

Special Features: N
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dia, but also
§ ,REAL SOCIAL NETWORKS*“

P Longing for true interpersonal relationships (in the post-crisis uncertainty)




UNPLUGGED CONCERTS L _*‘(_:

Cutting edge musical festival Unsound in Krakow asked visitors to
abandon all personal technologies during the concerts, in‘order to
establish direct close ,interference” between artists and the public




CULTURAL & SOCIAL
(COUNTER) TRENDS WITHIN
THE DIGITAL WORLD

ANTI-TECH

GET UNPLUGGED

People abando g g adgets, on-line Socialmetwaorks
and th t chnolo g n favor of mo simplej but'more
authentic, f.e. ,mo I life







