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Changes in contemporary advertising as an expression 
of the recent paradigmatic changes in economy and culture.



TANGIBLE PRODUCTTANGIBLE PRODUCT SOCIAL EXPERIMENTSOCIAL EXPERIMENT

REAL WORLD RECORDEDREAL WORLD RECORDEDFICTIONAL WORLD AS REALFICTIONAL WORLD AS REAL



Number of daily active Facebook users worldwide 
(in millions)

http://www.emarketer.com/home1http://www.statista.com/statistics/346167/facebook-global-dau/
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Our contact with the world is made through screens

http://www.dailymail.co.uk/sciencetech/article-2875997/Next-year-s-big-trend-ANTI-TECH-2015-set-year-people-forsake-gadgets-social-networks-simpler-life.html
SOURCE:
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NIELSEN: SCREEN WARS THE BATTLE FOR EYE SPACE IN A  
TV-EVERYWHERE WORLD MARCH 2015

of respondents enjoy the freedom of 
being connected anywhere, anytime.
(Nielsen Global Digital Landscape Survey)

76% 76% 



OBVIOUS CHOICEOBVIOUS CHOICE



Every
Online
Obsession



MARKETING 
OF ABUNDACE

MARKETING 
OF ABUNDACE

MARKETING 
OF DEFICIT
MARKETING 
OF DEFICIT



In this ‘always on’,  wired world in which most of us exist, termed the  ‘look down’ generation recently by Simon 
Schama, it seems likely that, more than ever, consumers are frequently in a state of cognitive impairment and 
continual distraction, multitasking and trying to process ever growing amounts of information online.

ALWAYS ON -ALWAYS ON -LOOK DOWN GEN.LOOK DOWN GEN.



More and more frequently, real-time conversations on social media are replacing physical gatherings around the water cooler to talk about a previous night’s episode 
of our favorite TV show. Not only does watching in real-time avoid spoilers, but live TV has become a social event that goes way beyond the confines of our living 
rooms. More than half of global respondents (53%) say they like to keep up with shows so they can join the conversation on social media, and nearly half (49%) say 
they watch live video programming more if it has a social media tie in. 47% of global respondents say they engage with social media while watching video 
programming.

SOCIAL MEDIA ARE REPLACING PHYSICAL GATHERINGS AROUND THE WATER COOLER SOCIAL MEDIA ARE REPLACING PHYSICAL GATHERINGS AROUND THE WATER COOLER 



41% 41% 
global respondents think  face-to-face 
interactions are being replaced with 
electronic ones. (Nielsen Global Digital 
Landscape Survey)

69% 69% 

turned off surfing the net, because there 
55% 55% 

of people said they feel overwhelmed by 
the wealth of choice on the web, making it 
hard for them to make purchase decisions. 
(Carat Consumer Connection System)

41% 41% 

of people feel there is so much information 
online that it is hard for them to find what 
they are looking for when shopping online.
(Carat Consumer Connection System)

26% 26% 
turned off surfing the net, because there 
is too much information, choose only 2-3 
trusted sites. (Carat Consumer Connection System)

55% 55% 





Cutting edge musical 
festival Unsound in 

Krakow asked visitors 
to abandon all  

personal technologies 
during the concerts, 
in order to establish  

direct close 
„interference“ 

between artists and 
the public



„While there are many early adopters out there scrambling around to get their hands on the latest 
smartwatch or iPhone, there are a group of much cooler kids working out ways to kill tech altogether.“ 
(Hotwire - trends for 2015)

ANTI-TECH (DIGITAL DETOX)

MOLESKINIZATIONMOLESKINIZATION

ANTI-SMARTPHONE 
„Technology for people who hate 

technology“ from the Swiss hi-end 
designer company Punkt for 300€

ANTI-SMARTPHONE 
„Technology for people who hate 

technology“ from the Swiss hi-end 
designer company Punkt for 300€

NEXT LEVEL HIPSTERIZMNEXT LEVEL HIPSTERIZM

APP THAT STOPS COLLEGE 
STUDENTS FROM USING 

THEIR PHONES
Using "geo-fencing," the app 

can sense when a student is on 
campus and automatically lock 
the phone down = earn points 

with the app on/phone locked.

APP THAT STOPS COLLEGE 
STUDENTS FROM USING 
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Using "geo-fencing," the app 

can sense when a student is on 
campus and automatically lock 
the phone down = earn points 

with the app on/phone locked.
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TechTech--addictionaddiction

67 % 67 % 

Source: Pew Research Center, USA, 
2014

of cell phone owners check their 
phone for messages, alerts, or calls 
— even when they don’t notice 
their phone ringing or vibrating

„NEW YAWNING“ „NEW YAWNING“ 
(contagious nature of the cell phone checking)

offers treatment of 
tech-addiction



http://stakeholders.ofcom.org.uk/binaries/research/cmr/cmr15/icmr15/icmr_2015.pdf





LIVE IT ALIVELIVE IT ALIVE

We love social media, but also  We love social media, but also  
„REAL SOCIAL NETWORKS“„REAL SOCIAL NETWORKS“
Longing for true interpersonal relationships (in the post-crisis uncertainty)Longing for true interpersonal relationships (in the post-crisis uncertainty)



GET UNPLUGGED

Cutting edge musical festival Unsound in Krakow asked visitors to 
abandon all  personal technologies during the concerts, in order to 

establish  direct close „interference“ between artists and the public

UNPLUGGED CONCERTS



Obrázek nelze zobrazit. V počítači pravděpodobně není k dispozici dostatek paměti pro otevření obrázku nebo byl obrázek poškozen. Restartujte počítač a otevřete příslušný soubor znovu. Pokud se opět zobrazí červený křížek, bude nutné obrázek odstranit a v ložit jej znovu.

CULTURAL & SOCIAL 
(COUNTER) TRENDS WITHIN 
THE DIGITAL WORLD

ANTI-TECHANTI-TECH
GET UNPLUGGED
People are abandoning „gadgets, on-line social networks 
and other technologies in favor of more simple, but more 
authentic, i.e. „more real“ life



ANTIANTI--TECHTECH

„NO MACHINES“ – one of the „global codes“ of 
today‘s luxury, affordable only for the richest


