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Abstract: This article presents a systematic literature review of studies on collaborative 
destination tourism marketing strategy and the implementation of market-driven and market-
driving strategies related to market orientation. The review considered 104 selected articles 
published between 2007 and 2022 in 20 leading journals across the tourism and 
marketing/management categories, out of a pool of 879 articles. The review uncovered that 
markets are constantly evolving, and effective strategies are necessary, particularly in 
industries facing intense competition such as destination tourism. Collaborative strategies are 
crucial for destination tourism since different stakeholders possess varying resources and 
capabilities and are better suited for adapting to changing markets and enhancing 
performance. Further review shows that while collaborative destination tourism marketing has 
gained attention, the lack of emphasis on maximizing collaborative advantage, stakeholder 
growth, and destination competitiveness is notable. The review also reveals that market 
orientation has been adopted but broadly uses market-driven approaches. This overemphasis 
on market-driven approaches leads to increased zero-sum competition, underutilization of the 
destination's potential, and a lack of market-driving approaches to attain collaborative growth. 
Additionally, the review discusses another limitation of a market-driven approach, which 
assumes stable markets and predictable consumer demand, and emphasizes the drawback of 
applying this approach to changing market conditions in which destination tourism operates. 
 
Keywords: destination market-driving strategy, destination market-driven strategy, 
destination market orientation, destination tourism, collaborative destination marketing 
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The study analyzed 67 papers on market orientation in collaborative destinations, considering 
their importance, relationship to competitive advantage, and exploring two approaches: 
market-driven, which focuses on meeting customers' desires, and market-driving, which 
involves identifying and addressing opportunities through cooperation.  
 
Market orientation in collaborative destination tourism strategies refers to the approach taken 
by destinations to align their marketing strategies with the needs and preferences of the target 
market. Some papers argue that this approach is important for developing tourism 
destinations, as it involves collaborative work with stakeholders, including tourists, to identify 
and meet their needs by using targeted and customized marketing strategies (Nordbo et al., 
2014; Line and Wang, 2017a).  
 
The reviewed studies have identified that only a few studies have explicitly stated the positive 
impact of market orientation on enhancing firm performance and competitiveness in 
destination marketing. For example, Line and Wang (2017a), Cacciolatti and Lee (2016) and 
Fernandes have   found that market orientation can improve the responsiveness of destinations 
to the needs and preferences of tourists, leading to improved performance and 
competitiveness. Kumar et al. (2011) suggested that market orientation can provide a 
sustainable competitive advantage by enabling destinations to identify and respond to 
changing customer needs and preferences, as well as anticipate and respond to competitive 
threats. Furthermore, Gotteland et al. (2020) demonstrated that market orientation is 
positively related to strategic flexibility, which can help firms adapt to changes in the market 
environment and collaborate more effectively with partners.  



 
 

 

 

 

 

 

 

 



 
 

 

 

 

 

 

 

 

  



 
 

 

 

 
 

 

 

 

 



 
 

 

 

 

 

 

 



 
 

 

 

 

 

 

 

 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

 

 

 

 
  

 

 

 

 
 

 

 


